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The main pages of the user visits 

Behavioral Factors Analysis 

 
The main entry pages are the content pages 

 

 

1. Increase promotion of commercial pages  
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Audience. Age 

Behavioral Factors Analysis 

 

The site is viewed by almost all age groups of users  

 

 

1. Use the information for campaigns, marketing activities 
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Audience. Gender 

Behavioral Factors Analysis 

 

Most of the visitors are women 

 

 

1. Use the information for campaigns, marketing activities 
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Scroll Map Analysis 

Behavioral Factors Analysis 

 

 

When visiting a site, the user does not view the entire landing page of the analyzed site 

Desktop version 

Home page 
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1. Recommendations for improving the situation in the audit are below 
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Heat Map Analysis 

Behavioral Factors Analysis 

 

The user does not use all available functionality 

Desktop version 

Home page 
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Category Pages 

 

 

 

Product Pages 
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Article pages 

 

 

Mobile version 

Home page 
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1. Recommendations for improving the situation in the audit are below 
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Browsers 

Behavioral Factors Analysis 

 

Main browsers used: 

 

 

1. Regularly monitor the correctness of the site display in the most popular browsers. 
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Main devices used 

Behavioral Factors Analysis 

 

The main devices used, from which users go to the site, are: 

Smartphones + PC  

 

 

1. Regularly monitor the correctness of the display of the site on smartphones + PC 

 

 

 



 

 

 

 

 

Usability analysis 

 

 

 

 



41 

 

 +38(050)637-32-86 

partners@om-audit.com 

Usability analysis 

https://moonrisecrystals.com/ Om-audit.com 

Website responsiveness for different screen resolutions 

Usability analysis (Only for desktop version) 

 

Elements and blocks are not optimized for small screen resolutions 

1024х768 
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1. Optimize site for small screen resolutions 
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Search form 

Usability analysis (Only for desktop version) 

 

The search icon practically does not stand out against the background of other site elements 

 

 

1. Increase the element size  
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Category pages. Hints 

Usability analysis (Only for desktop version) 

 

When hovering over elements, tooltips with the purpose of the element are not displayed 

 

 

1. When hovering the cursor, display tooltips with the purpose of the element 
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Category pages. Filters. Hover 

Usability analysis (Only for desktop version) 

 

On category pages, when you hover over the arrow, the cursor does not change; the element looks 

unclickable 

 

 

1. When you hover over the arrows, modify the cursor 
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 Current menu item  

Usability analysis (For desktop and mobile versions) 

 

The menu item that the user selects is highlighted but remains an active link 

Desktop version 
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The menu item selected by the user is not highlighted and remains the active link 

Desktop version 

 

 

1. Highlight the current menu item in which the user is located with color or highlight 

2. Make the current menu item, in which the user is located, an inactive link 
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Required fields 

Usability analysis (For desktop and mobile versions) 

 

Required fields are marked, but there is no decoding that these marks indicate required filling 

Desktop version 

 



52 

 

 +38(050)637-32-86 

partners@om-audit.com 

Usability analysis 

https://moonrisecrystals.com/ Om-audit.com 

Mobile version 

 

 

1. Above the form or below the form, add: "*" - required fields 
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Validating form data before submitting it to the server 

Usability analysis (For desktop and mobile versions) 

 

When filling out the form, the field values are checked after sending the data to the server 

Desktop version 
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Mobile version 

 

 

1. Check all required fields while filling out the form 
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Information about the data that must be entered in the form 

field  

Usability analysis (For desktop and mobile versions) 

 

There is no information on valid values when filling out the form 

Desktop version 
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Mobile version 

 

 

 

1. Add an example of correct data entry in the required fields 

For example: 
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 Prompts for incorrect form filling 

Usability analysis (For desktop and mobile versions) 

 

Errors when filling out the form, not informative enough 

Desktop version 
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Mobile version 

 

 

1. Indicate errors when filling out forms 

For example: «e-mail must contain the @ symbol» 
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Form field signature  

Usability analysis (For desktop and mobile versions) 

 

When filling out the form, the text is replaced with the entered data 

Desktop version 
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Mobile version 

 

 

1. Position signatures outside of form fields 
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Authorization via social networks and mail services 

Usability analysis (For desktop and mobile versions) 

 

Authorization via social networks and postal services is not available 

Desktop version 
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Mobile version 

 

 

1. Add the ability to authorize using social networks and postal services 
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Site footer. Company/store address 

Usability analysis (For desktop and mobile versions) 

 

There is no address of the company/store in the footer of the site 

Desktop version 

 

 

Mobile version 

 

 

1. In the footer of the site add the address of the company / store 
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"Back to top" button 

Usability analysis (For desktop and mobile versions) 

 

The back to top button disappears when scrolling the page from bottom to top 

Desktop version 
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Mobile version 

 

 

1. Display the back to top button when scrolling through two screens and not remove it until you 

return to the second screen 
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 Category pages. Filters. Filter selection 

Usability analysis (For desktop and mobile versions) 

 

When selecting a filter, the filter name is not displayed 

Desktop version 
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Mobile version 

 

 

1. When you select the option to save/display filter name  

 



69 

 

 +38(050)637-32-86 

partners@om-audit.com 

Usability analysis 

https://moonrisecrystals.com/ Om-audit.com 

Page "COMPLETE GUIDE TO CRYSTALS". Search form 

Usability analysis (For desktop and mobile versions) 

 

When you enter a query, the search works both by articles and by products 

Desktop version 
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Mobile version 

 

 

1. In the current section, use search only by articles 
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Page "COMPLETE GUIDE TO CRYSTALS". Sorting by stones 

Usability analysis (For desktop and mobile versions) 

 

When interacting with elements, there is no way to return the page to its original form 

Desktop version 
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Mobile version 

 

 

1. Add a cross to the search field to return to the original page 
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Article pages. Block “EXPLORE CRYSTALS WITH SIMILAR 

ENERGIES” 

Usability analysis (For desktop and mobile versions) 

 

The block is located in the middle of the article; when scrolling through, you get the impression that 

this is the end of the page and there is nothing further. In addition, when clicked, the user leaves the 

page without reading it completely. There are also links to other articles in the text 

Desktop version 

 

 



74 

 

 +38(050)637-32-86 

partners@om-audit.com 

Usability analysis 

https://moonrisecrystals.com/ Om-audit.com 

Mobile version 

 

 

1. Place the block at the end of the page  
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Pages of the section “FEEL LOVED CRYSTAL STORIES” 

Usability analysis (For desktop and mobile versions) 

 

The block does not use the name of the stone, the title is the same on all pages (it is clear that we are 

talking about the stone that is described on the page) 

Desktop version 
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Mobile version 

 

 

 

1. Use the name of the stone in the block title  
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Article pages. Content 

Usability analysis (For desktop and mobile versions) 

 

The content block is not a floating element; the scrolling and click map shows that rarely does anyone 

view the entire page of an article in its entirety, and in the mobile version the content is the most 

clickable element 

Desktop version 
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Mobile version 

 

 

1. Make the content a floating block when scrolling (you can also use a stone category card) (in 

the desktop version) 

2. In the mobile version, you can use a floating link/button “Contents”, something like filtering 

by page  
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Site header 

Usability analysis (Only for mobile version) 

 

The site header is not displayed when scrolling through pages, site navigation is inconvenient 
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1. Implement the website header as a floating element 
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Category pages. Filter  

Usability analysis (Only for mobile version) 

 

When you click on a filter, the elements are displayed upward; the element for collapsing filters is 

invisible  

 

 

1. Add a cross in the right corner to collapse filters 
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Category pages. Spacing between product cards  

Usability analysis (Only for mobile version) 

 

There are equal indents between elements in product cards and product cards, elements merge  

 

 

1. Increase the space between product cards or use 2px borders 
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Usability analysis 
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Annotations for materials 

Usability analysis (Only for mobile version) 

 

On the pages, the annotations of the first articles take up one and a half screens  

https://moonrisecrystals.com/complete-guide-to-crystals/ 

 

https://moonrisecrystals.com/complete-guide-to-crystals/
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Usability analysis 
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https://moonrisecrystals.com/crystal-articles/ 

 

 

1. Reduce the size of material annotations 

https://moonrisecrystals.com/crystal-articles/
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Usability analysis 

https://moonrisecrystals.com/ Om-audit.com 

Go to the material page 

Usability analysis (Only for mobile version) 

 

When you click on an article card, a link icon is displayed, why this is not clear 

https://moonrisecrystals.com/complete-guide-to-crystals/ 

 

https://moonrisecrystals.com/complete-guide-to-crystals/
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Usability analysis 
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https://moonrisecrystals.com/feel-loved-crystal-stories/  

 

 

1. Direct the user to the content page on first click 

https://moonrisecrystals.com/feel-loved-crystal-stories/
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Usability analysis 
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Article pages. Images 

Usability analysis (Only for mobile version) 

 

Images on the first screen of article pages are too small 

 

 

1. Increase the size of the image or implement the ability to enlarge it 
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Usability analysis 
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Article pages. Tables 

Usability analysis (Only for mobile version) 

 

Table scroll controls are only visible when interacting with the table 
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Usability analysis 
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1. Table scroll elements should be implemented as static elements  
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Usability analysis 
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Article pages. Block “EXPLORE CRYSTALS WITH SIMILAR 

ENERGIES” 

Usability analysis (Only for mobile version) 

 

In the block, article cards are located one after another 

 

 

1. Place article cards at the bottom of the page 

2. Use horizontal scrolling feed with article cards 
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Usability analysis 
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Article pages. Links to PDF  

Usability analysis (Only for mobile version) 

 

Links in the block are not fully displayed 

 

 

1. Correct block layout  

 

 



92 

 

 +38(050)637-32-86 

partners@om-audit.com 

Usability analysis 
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Pages of the “FEEL LOVED CRYSTAL STORIES” section. 

"Healing, Mineralogy, and History"  

Usability analysis (Only for mobile version) 

 

The block contains too large images, and it is unclear what they refer to 

 

 

1. Use thumbnail images in the “Healing, Mineralogy, and History” block 

 



 

 

 

 

 

Conversion elements analysis 
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Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Main menu. "CONTACT" 

Conversion elements analysis (Only for desktop version) 

 

The “CONTACT” menu item is implemented as an icon. At first glance, it is not clear what will happen 

when you click, either sending a message or going to the contacts page 

 

 

1. Instead of an icon, use a menu item in the form of a “Contact” or “Contact Us” link 
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Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Product cards. Information about delivery 

Conversion elements analysis (Only for desktop version) 

 

Product cards contain the text “FREE SHIPPING USA | SHIP WORLDWIDE”, but nothing happens when 

clicked 

 

 

1. Instead of text, add a block with delivery information 
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Conversion elements analysis  
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 Product cards. Location of the "Add to cart" button 

Conversion elements analysis (Only for desktop version) 

 

In some product cards, the add product button does not meet basic usability requirements and is 

located away from the “first screen” (you need to scroll the page to click on the “Add to cart” button)  

 

 

1. Place the add product button on the first screen of the site 
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Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Product cards. "Similar products" 

Conversion elements analysis (Only for desktop version) 

 

There are no conversion elements in similar product cards 

 

 

1. Add conversion elements based on recommendations for product cards on category pages 
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Conversion elements analysis  
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Placing an order. Block with total amount 

Conversion elements analysis (Only for desktop version) 

 

When filling out the form, the user does not see the final order and the total amount 

 

 

1. Block “Ship to a different address?” place under the main form to fill out 

2. In place of the block “Ship to a different address?” move the block with goods and total 

amount 

3. Implement the block as a floating block when scrolling 
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Conversion elements analysis  
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Registration on the site 

Conversion elements analysis (For desktop and mobile versions) 

 

Registration on the site is only available during the ordering process 

Desktop version 
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Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Mobile version 

 

 

1. On the “MY ACCOUNT” page, add a button/link “Create an account” 

2. When clicked, display a registration form with elements for quick registration using social 

networks and email services 
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Conversion elements analysis  
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Site header. "Wishlist" 

Conversion elements analysis (For desktop and mobile versions) 

 

There is no icon for selected products in the site header, but in the product cards there is functionality 

for adding a product to the wishlist 

Desktop version 
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Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Mobile version 

 

 

1. Add an icon to display products in the wishlist 

2. When adding a product to the wish list, display the number of added products in the wishlist 

3. When clicking on the icon, direct the user to the “Wishlist” page 
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Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Site header. Cart icon 

Conversion elements analysis (For desktop and mobile versions) 

 

Cart icon is too small  

Desktop version 
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Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Mobile version 

 

 

1. Increase the size of the cart icon 
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Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Contact information on the first screen 

Conversion elements analysis (For desktop and mobile versions) 

 

There is no contact information on the first screen 

Desktop version 
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Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Mobile version 

 

 

1. Add contact information to the site header (for the mobile version in the main menu) ((If it is 

possible to call or quickly communicate with the user via messenger)) 

2. Place contacts to the right side of the site header 

3. Highlight contact information with color or font 

4. Make a phone number clickable with the ability to call 
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Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Request a call back 

Conversion elements analysis (For desktop and mobile versions) 

 

The site does not have a callback form or widget  

Desktop version 
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Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Mobile version 

 

 

1. Place a button or link in the site header (for the mobile version in the main menu) (If it is 

possible to call or quickly communicate with the user via messenger) 

2. Place the button in the site header 

3. After clicking on the button, display a pop-up window with a form to fill out 

4. The form must contain 2 fields - name and phone number 

5. The field "Phone number" must be required 

6. The field with the number should contain an example of the correct number entry and the 

restriction on entering only numbers 
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Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Online consultant 

Conversion elements analysis (For desktop and mobile versions) 

 

There is no online consultant on the site 

Desktop version 
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Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Mobile version 

 

 

1. Add an online consultant to the site 
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Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Home page. Banners. Content 

Conversion elements analysis (For desktop and mobile versions) 

 

There is only one banner in the block, which has both a button to go to the store and a button to go to 

materials 

Desktop version 
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Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Mobile version 

 

 

1. Add several banners (separate banner for store/categories, separate for materials) 

2. Add USP to banners 

3. Add buttons to go to the desired section or to the desired product  

4. Implement automatic scrolling for banners 

5. Interval for scrolling through banners should be 5-7 seconds. 

6. Highlight scroll elements 

7. Implement scrolling elements as fixed (static) elements 
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Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Home page. Blocks "Bestsellers", "Promotions / Sale", "New" 

Conversion elements analysis (For desktop and mobile versions) 

 

On the home page, there are no blocks with the products "Bestsellers", "Promotions / Sale", "New 

items" 

Desktop version 
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Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Mobile version 

 

 

1. Add blocks or one large block to the home page with the tabs "Bestsellers", "Promotions / 

Sale", "New" 

2. Use product cards similar to cards in the “Shop” section 

3. Add the following elements to product cards (since the user, when moving from article pages, 

already knows enough about the product and does not need to view the product card):  

 Add to wishlist 

 Quantity selection 

 Size selection 

 "Add to Cart" 

 "Buy in one click" (If it is possible to call or quickly communicate with the user via messenger) 

4. Place the block under the block with advantages 

5. At the end of the block, place the “See all” button with a transition to the “Shop” page 
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Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

"Shop" page. First screen 

Conversion elements analysis (For desktop and mobile versions) 

 

The first screen of the page takes the user out of the store to pages of materials, from which the user 

is invited to return to the store 

Desktop version 
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Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Mobile version 

 

 

1. Remove links from text in the first screen  
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Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Category pages. Direct transition to category page 

Conversion elements analysis (For desktop and mobile versions) 

 

When going to category pages from search results or from internal pages, the user does not see which 

parameter is selected for the page, while the current parameter is clickable and when clicked, 

different text is displayed, but with the same products 

For example: 

Desktop version 
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Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Mobile version 

 

 

 

1. When you go to a category page, display the selected/corresponding parameter in the filters  
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Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Category pages. Sorting: "ON SALE", "NEW ARRIVALS" 

Conversion elements analysis (For desktop and mobile versions) 

 

The sortings are located in an unusual place, under the filters (in the second screen of the page) 

Desktop version 
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Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Mobile version 

 

 

1. Add sortings to the sorting drop-down list 

2. Arrange the sorts in the following sequence (from top to bottom): 

 "By default" 

 “By Popularity (“Best Seller”)” 

 "By rating" 

 “New arrivals” (sorting by date added in this case, remove) 

 "On sale" 

 "By price" 

 "By name" 
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Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Category pages. "Add to Whishlist» 

Conversion elements analysis (For desktop and mobile versions) 

 

It is not possible to add a product to a Whishlist 

Desktop version 
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Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Mobile version 

 

 

1. Add elements and functionality to add a product to your favorites 
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Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Category pages. Quantity selection 

Conversion elements analysis (For desktop and mobile versions) 

 

There is no way to select the required number of products 

Desktop version 
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Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Mobile version 

 

 

1. Add "-" and "+" elements to select quantity (since the user, when moving from article pages, 

already knows enough about the product and does not need to view the product card) 
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Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Category pages. Choice of options 

Conversion elements analysis (For desktop and mobile versions) 

 

For products where you need to choose a size, there is no element for choosing a size 

Desktop version 
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Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Mobile version 

 

 

1. Add element to choose size (since the user, when moving from article pages, already knows 

enough about the product and does not need to view the product card) 
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Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Category pages. The price of the product 

Conversion elements analysis (For desktop and mobile versions) 

 

The product price font is too small and blends in with other page elements 

Desktop version 

 



128 

 

 +38(050)637-32-86 

partners@om-audit.com 

Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Mobile version 

 

 

1. Use Bold Font 

2. Increase font size 
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Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Category pages. "Add to Cart" 

Conversion elements analysis (For desktop and mobile versions) 

 

There is no button on the page to add a product to cart 

Desktop version 
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Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Mobile version 

 

 

1. Add an "Add to Cart" button 

2. When you click on the "Add to cart «button, add the product to the Shopping cart.  
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Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Category pages. "1-Click order" 

Conversion elements analysis (For desktop and mobile versions) 

 

Quick order form "1-Click order» is not using 

Desktop version 
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Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Mobile version 

 

 

1. Add a quick order button "Order in 1 click" (If it is possible to call or quickly communicate with 

the user via messenger) 

2. Add product information to a popup with a form to fill out 

3. Add information about the selected number of products to the pop-up window with a form to 

fill out 

4. In the pop-up window with the form, leave 2 fields: name and phone 

5. In the field for entering a phone number, add a restriction on entering only numbers 



133 

 

 +38(050)637-32-86 

partners@om-audit.com 

Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Product cards. First screen 

Conversion elements analysis (For desktop and mobile versions) 

 

Most of the first screen elements take the user away from one of the most important pages on the 

site 

Desktop version 
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Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Mobile version 

 

 

1. Make the top block with elements non-clickable so that it looks like advantages 

2. Implement the bottom block in the form of links/tags 
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Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Product cards. Basic characteristics in the first screen 

Conversion elements analysis (For desktop and mobile versions) 

 

The first screen of the product card does not have basic characteristics; they are located below in the 

table. If there is no option to select a size in the product card, then it is not clear to the user what size 

the stone is, since this information is not available on the first screen 

Desktop version 
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Conversion elements analysis  
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Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Mobile version 

 

 

1. Add basic characteristics in the first screen of the product card 
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Conversion elements analysis  
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Product cards. Size chart 

Conversion elements analysis (For desktop and mobile versions) 

 

Near the elements for choosing a size there is no link to the size chart, it is in the table below 

Desktop version 
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Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Mobile version 

 

 

1. Place a link to the size chart next to the elements for choosing a size 

2. Remove link from table 
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Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Product cards. Add to Wishlist   

Conversion elements analysis (For desktop and mobile versions) 

 

There is no way to add a product to the wishlist without selecting a size; the user has not yet 

purchased the product, but simply adds it to the wishlist 

Desktop version 
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Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Mobile version 

 

 

1. Implement the ability to add a product to your wishlist without having to select a size 

2. Make size selection mandatory on the “Wishlist” page 
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Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Product cards. Adding to Wishlist. Go to the “Wishlist” page   

Conversion elements analysis (For desktop and mobile versions) 

 

If the user added a product to the wishlist and went to another page, then it is not clear how to get to 

the “Wishlist” page, there are no elements for this 

Desktop version 
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Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Mobile version 

 

 

1. Add an icon for the wishlist in the site header 

2. When clicked, direct the user to the “Wishlist” page 
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Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Product cards. Adding to Wishlist. Correct operation   

Conversion elements analysis (For desktop and mobile versions) 

 

When you add multiple products to your wishlist, only one product appears on the page 

Desktop version 
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Conversion elements analysis  
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Conversion elements analysis  
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Mobile version 

 

 

1. Fix the functionality of adding a product to a wishlist 
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Conversion elements analysis  
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Product cards. Size selection 

Conversion elements analysis (For desktop and mobile versions) 

 

An element with the selected size is practically no different from an element with a different size 

Desktop version 
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Conversion elements analysis  
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Mobile version 

 

 

1. Use color fill for selected element 
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Conversion elements analysis  
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Product cards. "1-Click order" 

Conversion elements analysis (For desktop and mobile versions) 

 

The "1-Click order" quick order form is not used in product cards 

Desktop version 
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Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Mobile version 

 

 

1. Add a quick order button "Order in 1 click" (If it is possible to call or quickly communicate with 

the user via messenger) 

2. Add product information to a popup with a form to fill out 

3. Add information about the selected number of products to the pop-up window with a form to 

fill out 

4. In the pop-up window with the form, leave 2 fields: name and phone 

5. In the field for entering a phone number, add a restriction on entering only numbers 
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Conversion elements analysis  
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Product cards. Product information 

Conversion elements analysis (For desktop and mobile versions) 

 

Almost every block of information contains a link that takes the user away from the product card 

Desktop version 
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Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Mobile version 
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Conversion elements analysis  
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1. Minimize links that lead the user away from the product page  
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Conversion elements analysis  
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Product cards. Structure of information arrangement 

Conversion elements analysis (For desktop and mobile versions) 

 

Product pages are too long, and the information is not structured. The page has several blocks with 

reviews, information about care, appointments, etc. 

At the same time, if you look at the scrolling map, then already up to the first block with information 

about the product “Where do our stones come from?” about 30% of users reach it, and a little more 

than 10% of users reach the block with reviews. In the mobile version, 25% up to both blocks, 

respectively 

Desktop version 
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1. To structure data and reduce page length, use a block with switchable tabs 

2. Use the following tabs: 

 Description 

 Characteristics 

 Meaning (when using a link to the material, display the page in a new tab) 

 Stone care 

 Shipping and payment 

 Reviews 

3. Fill out the tabs with relevant information 
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Mobile version 
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Product cards. "Similar Products" 

Conversion elements analysis (For desktop and mobile versions) 

 

There is no "Similar Products" block on the product page 

Desktop version 
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Mobile version 

 

 

1. Add a block "Similar products" 

2. Work out an algorithm for the selection of product according to the main indicators 

. 
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 «Wishlist" 

Conversion elements analysis (For desktop and mobile versions) 

 

On the page, the user does not have the opportunity to select the required quantity of goods before 

adding to the cart 

On the page, the user does not have the opportunity to select the size 

On the page, the user does not have the opportunity to buy a product in one click 

Desktop version 

 

Mobile version 
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1. Add elements to products to select quantity 

2. Add sizing elements to products 

3. Add an element of quick order "1-Click order" to the goods (If it is possible to call or quickly 

communicate with the user via messenger) 
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Action after ordering the product (adding to the cart) 

Conversion elements analysis (For desktop and mobile versions) 

 

After adding a product to the cart, a pop-up window is not displayed with a choice: continue to select 

the product or go to checkout 

Desktop version 
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Mobile version 

 

 

1. Display a popup indicating that the product has been adding to the cart 

2. Add buttons "Continue shopping" or "Checkout" to this window 
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 Shopping cart. Recalculation of the amount 

Conversion elements analysis (For desktop and mobile versions) 

 

After changing the quantity of goods, additional elements must be used to recalculate the amount 

Desktop version 

 



165 

 

 +38(050)637-32-86 

partners@om-audit.com 

Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Mobile version 

 

 

1. Automatically recalculate the total amount when changing the quantity of goods 
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Cart. Delivery calculation  

Conversion elements analysis (For desktop and mobile versions) 

 

When filling in the field for entering the name of the city, hints for the first entered letters are not 

displayed 

Desktop version 
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Mobile version 

 

 

1. Display a list of cities when entering the first letters of the city name 
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Cart. Data checking  

Conversion elements analysis (For desktop and mobile versions) 

 

When filling out fields, values are not checked 

Desktop version 
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Mobile version 

 

 

1. Check values when filling in fields 
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Order processing. City selection 

Conversion elements analysis (For desktop and mobile versions) 

 

When filling in the field for entering the name of the city, hints for the first entered letters are not 

displayed 

Desktop version 
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Mobile version 

 

 

1. Display a list of cities when entering the first letters of the city name 

2. Pull city name by user's ip address 

 



172 

 

 +38(050)637-32-86 

partners@om-audit.com 

Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Placing an order. Updating parameters when filling out the 

form 

Conversion elements analysis (For desktop and mobile versions) 

 

When filling out one of the fields, other fields are not automatically filled in based on the data of the 

filled fields 

Desktop version 
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Mobile version 

 

 

1. When filling out one of the fields, automatically fill in the fields associated with it 
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Article pages. Block with a button to go to the store 

Conversion elements analysis (For desktop and mobile versions)  

 

The button in the block leads the user to the general “Shop” page 

Desktop version 
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Mobile version 

 

 

1. In the block, use a button to go to the page for selecting stones from the article, something 

like “Stones used in the article,” or in the current block, use two buttons: 

2. “Shop all crystal” and “Buy “Name of stone from article” 
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Category pages. First screen  

Conversion elements analysis (Only for mobile version) 

 

On many pages, the text takes up too much space, and the first product cards can be located in the 

second or even third screen 
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1. Reduce title font size and spread title across entire width 

2. In the first screen, display part of the text and a “More details” link, when clicked on it, the full 

text will be displayed 

       OR 

3. In the first screen display a basic description of the product “for people”, and at the end of the 

page the rest of the text for search engines  
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Category pages. Sorting  

Conversion elements analysis (Only for mobile version) 

 

On the category pages there is no sorting by rank, by newness, by cost, etc., and there is also no 

sorting by the number of products on the page 

 

 

1. Add sorting similar to the desktop version 
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Category pages. Call for the use of filters  

Conversion elements analysis (Only for mobile version) 

 

After going to the “Shop” page, the user does not see the usual subcategories of products; at first 

glance, it is not clear that the entire selection of products is implemented as a filter 

 

 

1. Use a text hint indicating that you need to use a filter to select a stone 
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Category pages. Interacting with filters 

Conversion elements analysis (Only for mobile version) 

 

After selecting an option in the filter, the page refreshes so that the user again sees the introductory 

text 

 

 

1. Use an “anchor” so that when selecting a filtering option, the user goes to the first product 

card on the page 
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Category pages. Go to the product card 

Conversion elements analysis (Only for mobile version) 

 

The transition to the product card occurs only when you click again. When you first click, the product 

card is highlighted in color and the product rating is displayed; if there is no rating, then the card is 

simply highlighted in color 
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1. Rating elements should be implemented as static elements 

2. Go to the product page on the first click 
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Product cards. Enlarging Images 

Conversion elements analysis (Only for mobile version) 

 

Product cards are not enlarged correctly; it is not clear how to return to the original view 

 

 

1. Use the pop-up window to enlarge images  
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Product cards. Distance between price and button to add item 

to cart 

Conversion elements analysis (Only for mobile version) 

 

The distance between the price of the product and the button to add the product to the cart is too 

large; in some cards they do not fit on one screen 

 

 

1. Use masonry to display information (all reviews, descriptions) 

2. To describe the product, use several sentences and the “More details” button when clicked, 

which will direct the user to the tab with a full description 

3. Also consider the option of using a floating element with elements for selecting quantity, price 

and a button for adding a product to the cart 
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187 

 

 +38(050)637-32-86 

partners@om-audit.com 

Conversion elements analysis  

https://moonrisecrystals.com/ Om-audit.com 

Product cards. "Similar Products" 

Conversion elements analysis (Only for mobile version) 

 

In the mobile version there is no block with similar products, for those pages where they are in the 

desktop version  

 

 

1. Fix block display in mobile version  
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"Cart" page 

Conversion elements analysis (Only for mobile version) 

 

The blocks on the page are too large; the button to go to the ordering page is located in the third 

screen and must be searched for  
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1. Reduce the size of the product card several times 

2. The elements “Calculate shipping” and “Have A Gift Certificate?” implement in the form of 

links when clicked on which display forms, by default display elements collapsed 

3. In the “Cart totals” block, use the entire width of the block to position elements with delivery 

options  
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Checkout page 

Conversion elements analysis (Only for mobile version) 

 

The page does not display the data entry form on the first screen 

 

 

1. Move or reduce the size of the authorization element 

2. Use a link with a hidden form for a certificate 
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Checkout page. Block with total amount 

Conversion elements analysis (Only for mobile version) 

 

Block with total amount is too large 

 

 

1. Use the entire width of the block to place checkboxes with delivery options 
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Checkout page. Block with payment options 

Conversion elements analysis (Only for mobile version) 

 

There is too much text in the block with payment options; elements for confirming payment are not 

visible 

 

 

1. Implement the “Attention International Customers:” element as a link 

2. When clicked, display a pop-up window with information  



 

 

 

 

 

Internal optimization analysis 
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Home page performance   

Internal optimization analysis 

 

Mobile homepage performance 89 out of 90, according to PageSpeed Insights (no problem with it) 

Mobile version 

 

Recommendations on the link:  

https://pagespeed.web.dev/analysis/https-moonrisecrystals-com/h9d0hh8f4e?form_factor=mobile  

 

Factors That Affect Website Speed: 

 HTML code. It is recommended to use separate files for CSS and JavaScript. Try to use 

JavaScript as little as possible. If possible, enable caching of pages and its components 

 Design. Use a simple design. Use layout standards. Don't use many small files. 

 Animation. The animation shouldn't increase the page size too much. 

 Images. Don't use a lot of graphics on the page. Use thumbnails with a link to a large file 

instead of large images. 

 Hosting. Test the hosting. If hosting is often unavailable or has a slow communication channel, 

it is recommended to choose another hosting service. 

https://pagespeed.web.dev/analysis/https-moonrisecrystals-com/h9d0hh8f4e?form_factor=mobile
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Page response time 

Internal optimization analysis 

 

Pages with slow response times were found on the site, and after parsing it is clear that these are 

pagination pages on which the rel="canonical" attribute should be used (see the next audit point), so 

this is not a serious problem  

 

Full list of pages in the accompanying file “Response time” 

 

1. Using the rel="canonical" attribute on pagination pages, indicate the main page of the 

category as the canonical page 
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Rel = "canonical" attribute 

Internal optimization analysis 

 

The rel="canonical" attribute is used incorrectly on pagination pages. The attribute contains a link 

that points to itself 

For example: 

 

 

 

1. Using the rel="canonical" attribute, indicate the main page of the category on all pagination 

pages as the canonical page 

For example: for the page https://moonrisecrystals.com/color/multi-colored-healing-

crystals/page/4/ the rel="canonical" attribute must indicate the page 

https://moonrisecrystals.com/color/multi-colored -healing-crystals/  
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Expires header 

Internal optimization analysis 

 

Expires headers are missing 

Expires date for the home page must differ from the current date by no more than 5 days, for sections 

no more than 2 weeks, for goods / articles - no more than 1 month 

 

By the date in the Expires header, search robots can understand when they need to visit the page and 

check how much it has updated. This will allow you not to waste time search robots crawling pages on 

which nothing has changed and focus their attention on the updated sections and pages 
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Last-Modified Header 

Internal optimization analysis 

 

The Last-Modified header is missing. 

It is recommended to indicate the date in the following time intervals: for the main page - no more 

than 5 days before the current date, for a section - no more than 2 weeks, for product / article pages - 

no more than 30 days. 

 

 

Last-Modified data indicates the date when the content of the web page was last modified. 

There are various programs and scripts that allow you to change this information automatically. The 

correct Last-Modified header content will help search engine crawlers select important pages to 

index. 
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The Robots.txt file 

Internal optimization analysis 

 

The robots.txt file is incorrect 

 

Correct content of robots.txt file: 

User-agent: *                

Disallow: /cgi-bin          

Disallow: /?    

Disallow: */?            

Disallow: /wp-           

Disallow: /wp/              

Disallow: *?s=               

Disallow: *&s=              

Disallow: /search/         

Disallow: /author/           

Disallow: /users/          

Disallow: */trackback        

Disallow: */feed          

Disallow: */rss              

Disallow: */embed           

Disallow: */wlwmanifest.xml  

Disallow: /xmlrpc.php      

Disallow: *utm*=              

Disallow: *openstat=    

Disallow: /my-account/ 

Disallow: /cart/ 

Disallow: /checkout/   
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Disallow: /wishlist/ 

Disallow: Allow: */uploads            

 

User-agent: GoogleBot        

Disallow: /cgi-bin 

Disallow: /? 

Disallow: */? 

Disallow: /wp- 

Disallow: /wp/ 

Disallow: *?s= 

Disallow: *&s= 

Disallow: /search/ 

Disallow: /author/ 

Disallow: /users/ 

Disallow: */trackback 

Disallow: */feed 

Disallow: */rss 

Disallow: */embed 

Disallow: */wlwmanifest.xml 

Disallow: /xmlrpc.php 

Disallow: *utm*= 

Disallow: *openstat= 

Disallow: /my-account/ 

Disallow: /cart/ 

Disallow: /checkout/   

Disallow: /wishlist/ 

Allow: */uploads 

Allow: /*/*.js             

Allow: /*/*.css             

Allow: /wp-*.png            

Allow: /wp-*.jpg           

Allow: /wp-*.jpeg          

Allow: /wp-*.gif           

Allow: /wp-admin/admin-ajax.php  

 

Sitemap: https://moonrisecrystals.com/sitemap_index.xml 
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The robots exclusion standard, also known as the robots exclusion protocol or simply robots.txt, is a 

standard used by websites to communicate with web crawlers and other web robots. The standard 

specifies how to inform the web robot about which areas of the website should not be processed or 

scanned 

https://en.wikipedia.org/wiki/Website
https://en.wikipedia.org/wiki/Web_crawler
https://en.wikipedia.org/wiki/Internet_bot
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The sitemap.xml file 

Internal optimization analysis 

 

The sitemap.xml file has links to technical pages 

 

 

1. Remove technical pages from the sitemap.xml file 

2. After making edits based on all audit recommendations, it is recommended to generate a new 

automatic sitemap.xml file/files 

3. Add links to new sitemap.xml file/files in Google Search Console 

 

Search robots go from page to page using hyperlinks to index all pages of the site. To make indexing 

easier for robots, a sitemap is created. Search robots see the list of pages and quickly index all missing 

pages. The leading search engines now use a specific sitemap standard. This standard is described on 

this page: https://www.sitemaps.org/en/protocol.html  

https://www.sitemaps.org/en/protocol.html
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Outbound links 

Internal optimization analysis 

 

Noindex and Nofollow tags are not used in outbound links 

https://www.instagram.com/moonrisecrystals/  

https://www.pinterest.com/moonrisecrystal/_created/ 

https://www.facebook.com/MoonriseCrystals/ 

https://www.pinterest.com/moonrisecrystal/ 

 

1. Use Noindex and Nofollow tags in outbound links. 

 

An outbound link is a link to another site. Usually, such links are used to indicate the source of 

information. In addition, external links are used for search engine promotion, as they transfer part of 

the site's weight. A site that is linked to by many resources has more weight for search engines. By 

getting inbound links to your site, you increase its weight, and when you link to another site, you 

reduce its weight. 

 

https://www.instagram.com/moonrisecrystals/
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Text on category pages 

Internal optimization analysis 

 

There is no SEO text on category pages 

For example: 

https://moonrisecrystals.com/crystals-by-chakra/ 

https://moonrisecrystals.com/crystals-by-color/  

https://moonrisecrystals.com/crystals-by-element/ 

https://moonrisecrystals.com/crystals-by-zodiac/ 

https://moonrisecrystals.com/stock/new-stock/ 

https://moonrisecrystals.com/stones/amethyst/ 

https://moonrisecrystals.com/stones/angelite/ 

https://moonrisecrystals.com/stones/apophyllite/ 

https://moonrisecrystals.com/stones/obsidian/apache-tear-obsidian/ 

https://moonrisecrystals.com/stones/rhodonite/ 

https://moonrisecrystals.com/stones/rose-quartz/ 

https://moonrisecrystals.com/stones/garnet/hessonite-garnet/ 

https://moonrisecrystals.com/stones/iolite/ 

https://moonrisecrystals.com/stones/jasper/ocean-jasper/ 

https://moonrisecrystals.com/stones/magnesite/ 

https://moonrisecrystals.com/stones/moonstone/moonstone-tourmaline/ 

https://moonrisecrystals.com/healing/crystals-for-addiction/ 

https://moonrisecrystals.com/healing/crystals-for-anxiety/ 

https://moonrisecrystals.com/healing/crystals-for-attracting-love/ 

https://moonrisecrystals.com/healing/crystals-for-balance/ 

https://moonrisecrystals.com/healing/crystals-for-calming/ 

https://moonrisecrystals.com/healing/crystals-for-clarity/ 

https://moonrisecrystals.com/healing/crystals-for-cleansing/ 

https://moonrisecrystals.com/healing/crystals-for-communication/ 

https://moonrisecrystals.com/healing/crystals-for-compassion/ 

https://moonrisecrystals.com/healing/crystals-for-confidence/ 

https://moonrisecrystals.com/healing/crystals-for-creativity/ 

https://moonrisecrystals.com/healing/crystals-for-depression/ 

https://moonrisecrystals.com/healing/crystals-for-direction/ 

https://moonrisecrystals.com/healing/crystals-for-energy/ 

https://moonrisecrystals.com/healing/crystals-for-fertility/ 

https://moonrisecrystals.com/crystals-by-chakra/
https://moonrisecrystals.com/crystals-by-color/
https://moonrisecrystals.com/crystals-by-element/
https://moonrisecrystals.com/crystals-by-zodiac/
https://moonrisecrystals.com/healing/crystals-for-addiction/
https://moonrisecrystals.com/healing/crystals-for-balance/
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https://moonrisecrystals.com/healing/crystals-for-forgiveness/ 

https://moonrisecrystals.com/healing/crystals-for-friendship/ 

https://moonrisecrystals.com/healing/crystals-for-yoga/ 

https://moonrisecrystals.com/healing/crystals-for-work/ 

etc. 

 

There are texts on the category pages, but they are too short 

https://moonrisecrystals.com/element/storm-element-healing-crystals/  

https://moonrisecrystals.com/element/fire-element-healing-crystals/ 

https://moonrisecrystals.com/element/earth-element-healing-crystals/ 

https://moonrisecrystals.com/element/water-element-healing-crystals/ 

https://moonrisecrystals.com/element/wind-element-healing-crystals/ 

https://moonrisecrystals.com/ethics/direct-from-mine/ 

https://moonrisecrystals.com/ethics/eco-friendly-mining/ 

https://moonrisecrystals.com/ethics/fair-wages/ 

https://moonrisecrystals.com/ethics/mined-in-usa/ 

https://moonrisecrystals.com/ethics/respects-native-people/ 

https://moonrisecrystals.com/ethics/safe-factory/ 

https://moonrisecrystals.com/ethics/safe-mining/ 

https://moonrisecrystals.com/ethics/support-charity/ 

https://moonrisecrystals.com/ethics/women-miner/ 

https://moonrisecrystals.com/ethics/women-owned/ 

https://moonrisecrystals.com/shop/ 

https://moonrisecrystals.com/stones/agate/ 

https://moonrisecrystals.com/stones/apatite/ 

https://moonrisecrystals.com/stones/apophyllite/ 

https://moonrisecrystals.com/stones/aragonite/ 

https://moonrisecrystals.com/stones/aventurine/ 

https://moonrisecrystals.com/stones/opal/ 

https://moonrisecrystals.com/stones/oxide-minerals/ 

https://moonrisecrystals.com/stones/phosphate-minerals/ 

https://moonrisecrystals.com/stones/phyllosilicate-minerals/ 

https://moonrisecrystals.com/stones/quartz/ 

https://moonrisecrystals.com/stones/ruby/ 

https://moonrisecrystals.com/stones/howlite/ 

https://moonrisecrystals.com/stones/igneous-rocks/ 

https://moonrisecrystals.com/stones/inosilicate-minerals/ 

https://moonrisecrystals.com/stones/kunzite/ 

https://moonrisecrystals.com/stones/beryl/ 

https://moonrisecrystals.com/healing/crystals-for-work/
https://moonrisecrystals.com/element/storm-element-healing-crystals/
https://moonrisecrystals.com/element/fire-element-healing-crystals/
https://moonrisecrystals.com/element/earth-element-healing-crystals/
https://moonrisecrystals.com/element/water-element-healing-crystals/
https://moonrisecrystals.com/element/wind-element-healing-crystals/
https://moonrisecrystals.com/ethics/direct-from-mine/
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https://moonrisecrystals.com/stones/calcite/ 

https://moonrisecrystals.com/stones/carbonite-minerals/ 

https://moonrisecrystals.com/stones/chalcedony/ 

https://moonrisecrystals.com/stones/chlorite-minerals/ 

https://moonrisecrystals.com/stones/cyclosilicate-minerals/ 

https://moonrisecrystals.com/stones/feldspar-minerals/ 

https://moonrisecrystals.com/stones/fluorite/ 

https://moonrisecrystals.com/stones/fossil/ 

https://moonrisecrystals.com/stones/sedimentary-rocks/ 

https://moonrisecrystals.com/stones/selenite/ 

https://moonrisecrystals.com/stones/sorosilicate-minerals/ 

https://moonrisecrystals.com/stones/sulfate-minerals/ 

https://moonrisecrystals.com/stones/sulfide-minerals/ 

https://moonrisecrystals.com/stones/tektite/ 

https://moonrisecrystals.com/stones/tigers-eye/ 

https://moonrisecrystals.com/stones/tourmaline/ 

https://moonrisecrystals.com/stones/zeolite/ 

https://moonrisecrystals.com/stones/zoisite/ 

https://moonrisecrystals.com/stones/garnet/ 

https://moonrisecrystals.com/stones/metamorphic-rocks/ 

https://moonrisecrystals.com/stones/moonstone/ 

https://moonrisecrystals.com/stones/native-element/ 

https://moonrisecrystals.com/stones/nesosilicate-minerals/ 

https://moonrisecrystals.com/stones/obsidian/ 

https://moonrisecrystals.com/stones/sapphire/ 

https://moonrisecrystals.com/stones/scolecite/ 

 

1. Add introductory SEO text to all category pages 

2. Text length 500-1000 characters 

3. Uniqueness from 90% 

 

Texts that contain search queries on category pages have a good influence on the promotion of a 

category page or section by keywords. These should be texts describing the content of the category. 

They should not distract or disturb the user. The optimal text size is from 700 to 1000 characters 

https://moonrisecrystals.com/stones/sapphire/
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Quality of texts on category pages 

Internal optimization analysis 

 

Many category pages use plain text that does not contain keywords for promotion. As a rule, the texts 

use a regular description, there is no emphasis on buying stones, etc. Thus, ranking a site for 

commercial queries is difficult 

For example: 

 

 

1. Collect a semantic core for all category pages (commercial queries for promotion) 

2. Distribute requests across pages 

3. Requests should not be duplicated on different pages, that is, there should be unique requests 

for each page 

4. Add introductory SEO text to all category pages 

5. Text length 500-1000 characters 

6. In texts, use the search query in an exact occurrence once and once in a diluted occurrence 

7. Uniqueness from 90% 

8. The location of the text does not affect the ranking, that is, the texts can be placed at the 

bottom of the page 
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Links from category pages 

Internal optimization analysis 

 

Category pages use links that take the user away from landing pages; in addition, with this method of 

linking, part of the weight of category pages is transferred to other pages 

For example: 

 

 

1. Remove links from texts from category pages 
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Articles 

Internal optimization analysis 

 

The site has a section with feature articles. Even though you have updated the content, it should be 

updated regularly 

 

 

1. Collect a semantic core for writing articles (information queries) 

2. The length of the article must be at least 2000 characters 

3. Uniqueness of the text from 90% 

4. Posting frequency at least once a week 

5. Implement linking from articles to landing pages. You should not use the same linking key 

several times in an article. 

6. Implement linking from articles to main pages. Do not use the same search query for linking 

several times in the article 

7. Use category or product pages as landing pages for linking 

 

Pages of articles with useful material for the user are suitable for making links from them to the 

promoted pages through which goods and services are sold. It will also improve internal linking on the 

site and increase the position of the promoted pages 
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Empty Category Pages 

Internal optimization analysis 

 

Empty sections/categories were found on the site that are available for indexing and are present in 

the sitemap.xml 

https://moonrisecrystals.com/stones/super-seven/  

https://moonrisecrystals.com/stones/shungite/ 

https://moonrisecrystals.com/stones/smithsonite/ 

https://moonrisecrystals.com/stones/sugilite/ 

https://moonrisecrystals.com/stones/super-seven/ 

https://moonrisecrystals.com/stones/tiffany-stone/ 

https://moonrisecrystals.com/stones/topaz/imperial-topaz/ 

https://moonrisecrystals.com/stones/tourmaline/green-tourmaline/ 

https://moonrisecrystals.com/stones/vanadinite/ 

https://moonrisecrystals.com/stones/peridot/ 

https://moonrisecrystals.com/stones/pipestone/ 

https://moonrisecrystals.com/stones/prasiolite/ 

https://moonrisecrystals.com/stones/bornite/ 

https://moonrisecrystals.com/stones/cats-eye/ 

https://moonrisecrystals.com/stones/cavansite/ 

https://moonrisecrystals.com/stones/chrysanthemum-stone/ 

https://moonrisecrystals.com/stones/kunzite/golden-kunzite/ 

https://moonrisecrystals.com/stones/kunzite/hiddenite/ 

https://moonrisecrystals.com/stones/labradorite/golden-labradorite/ 

https://moonrisecrystals.com/stones/lodestone/ 

https://moonrisecrystals.com/stones/apophyllite/green-apophyllite/ 

https://moonrisecrystals.com/stones/aragonite/pink-aragonite/ 

https://moonrisecrystals.com/stones/aventurine/blue-aventurine/ 

https://moonrisecrystals.com/stones/aventurine/pink-aventurine/ 

https://moonrisecrystals.com/stones/azurite/k2-azurite/ 

https://moonrisecrystals.com/stones/coral/blue-coral/ 

https://moonrisecrystals.com/stones/dioptase/ 

https://moonrisecrystals.com/stones/fossil/sand-dollar-fossil/ 

https://moonrisecrystals.com/stones/jasper/bumblebee-jasper/ 

https://moonrisecrystals.com/stones/jasper/yellow-jasper/ 

https://moonrisecrystals.com/stones/jade/white-jade/ 

https://moonrisecrystals.com/stones/agate/crazy-lace-agate/ 

https://moonrisecrystals.com/stones/super-seven/
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1. Remove empty category pages from the site or hide them from indexing 

 

The presence of blank pages on the site has several negative consequences: search engines exclude 

them from search results, after adding content to such pages; they will occupy very low positions. In 

addition, the presence of empty sections on the site reduces user loyalty. 
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Meta-tag "TITLE" 

Internal optimization analysis 

 

Some meta tags Title on your site are too long 

https://moonrisecrystals.com/trust-but-verify-ethically-sourced-healing-crystals/ 

https://moonrisecrystals.com/building-an-ethical-supply-chain-malawi-asm-workshop/ 

https://moonrisecrystals.com/getting-real-an-update-on-physical-healing/ 

https://moonrisecrystals.com/crystal-stories/indigo-gabbro/  

 

The site has too short meta tags Title 

For example: 

https://moonrisecrystals.com/product/jet/ 

https://moonrisecrystals.com/shop/ 

https://moonrisecrystals.com/product/ruby/ 

https://moonrisecrystals.com/product/isua/ 

https://moonrisecrystals.com/product/onyx/ 

https://moonrisecrystals.com/product/topaz/ 

https://moonrisecrystals.com/product/barite/ 

https://moonrisecrystals.com/product/iolite/ 

https://moonrisecrystals.com/product/pyrite/ 

https://moonrisecrystals.com/product/copper/ 

https://moonrisecrystals.com/product/galena/ 

Full list in the accompanying file «Short Titles» 

 

Meta-tags Title on your site are duplicated 

For example: 

https://moonrisecrystals.com/stones/agate/ 

https://moonrisecrystals.com/category/agate/ 

 

https://moonrisecrystals.com/stones/coral/agatized-coral/ 

https://moonrisecrystals.com/category/coral/agatized-coral/ 

 

https://moonrisecrystals.com/stones/garnet/almandine-garnet/ 

https://moonrisecrystals.com/category/garnet/almandine-garnet/ 

 

https://moonrisecrystals.com/category/amazonite/ 
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https://moonrisecrystals.com/stones/amazonite/ 

 

https://moonrisecrystals.com/category/amber/ 

https://moonrisecrystals.com/stones/amber/ 

Full list in the accompanying file «Duplicate Titles» 

 

Logic for writing meta title tags  

When writing meta title tags, search queries are not used, this is especially evident on product pages 

and category pages, because of this, the pages are poorly ranked by search engines. 

The tags use general phrases that are irrelevant to the content of the pages and the user will not 

search the site using these general queries 

For example: 
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If you look at duplicate titles, then the titles of pages of product categories and article categories are 

duplicated, while the same query is used for different types of pages 

For example: 

 

 

1. Collect the semantic core for all site pages 

2. Make the length of the meta-tag Title within 70-85 characters 

3. Meta tags  Title should not be duplicated on site pages 
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4. Create meta tags Title based on the semantic core and the keyword on the page 

5. Keyword or search phrase should come first 

 

The meta tag Title is one of the main elements of internal optimization, it displays the main title of 

the page (page title) and is an important factor in the ranking of a site by search engines. 

The meta tag Title should display the main content of the page. It is recommended that you use a 

unique <title> for each page on your site. 

Use informative and engaging Titles to boost your CTR 
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Meta-tag «DESCRIPTION»  

Internal optimization analysis 

 

The site has too long meta tags Description 

https://moonrisecrystals.com/privacy-policy/ 

https://moonrisecrystals.com/trust-but-verify-ethically-sourced-healing-crystals/ 

https://moonrisecrystals.com/terms-of-service/ 

https://moonrisecrystals.com/shipping-delivery/ 

https://moonrisecrystals.com/crystals-jinns/ 

https://moonrisecrystals.com/building-an-ethical-supply-chain-malawi-asm-workshop/ 

https://moonrisecrystals.com/mangano-calcite-meaning/ 

 

The site has too short meta tags Description 

https://moonrisecrystals.com/lapis-lazuli-meaning/ 

https://moonrisecrystals.com/product/clear-quartz-rough-usa/ 

https://moonrisecrystals.com/crystal-type/crystal-bracelets/ 

 

The site has duplicate meta tags Description 

https://moonrisecrystals.com/crystal-articles/ 

https://moonrisecrystals.com/ethical-sourcing-journal/ 

 

https://moonrisecrystals.com/product/rose-quartz-madagascar/ 

https://moonrisecrystals.com/product/rose-quartz/ 

 

https://moonrisecrystals.com/ethical-sourcing-2021-2022/ 

https://moonrisecrystals.com/chicago-responsible-jewelry-conference-2019/ 

https://moonrisecrystals.com/ethical-sourcing-2023/ 

https://moonrisecrystals.com/jewelry-industry-summit-2019/ 

https://moonrisecrystals.com/ethical-sourcing-during-covid-pandemic/ 

https://moonrisecrystals.com/ethical-sourcing-2020-tucson-gem-show/ 

https://moonrisecrystals.com/ethical-sourcing-2019-tucson-gem-show-part-1/ 

https://moonrisecrystals.com/ethical-sourcing-2019-tucson-gem-show-part-2/ 

 

https://moonrisecrystals.com/scolecite-meaning/ 

https://moonrisecrystals.com/pink-scolecite-meaning/ 
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The site has no meta tags Description 

https://moonrisecrystals.com/stock/new-stock/ 

https://moonrisecrystals.com/stones/amethyst/ 

https://moonrisecrystals.com/stones/angelite/ 

https://moonrisecrystals.com/stones/apophyllite/ 

https://moonrisecrystals.com/stones/garnet/hessonite-garnet/ 

https://moonrisecrystals.com/stones/iolite/ 

https://moonrisecrystals.com/stones/jasper/ocean-jasper/ 

https://moonrisecrystals.com/stones/moonstone/moonstone-tourmaline/ 

https://moonrisecrystals.com/stones/obsidian/apache-tear-obsidian/ 

https://moonrisecrystals.com/stones/rhodonite/ 

https://moonrisecrystals.com/stones/rose-quartz/ 

https://moonrisecrystals.com/stones/super-seven/ 

https://moonrisecrystals.com/stones/zoisite/ 

Full list in the accompanying file «Missing Descriptions» 

 

1. The tag length must be between 180 and 200 characters with spaces 

2. The tag must be unique for each page 

 

The Meta Description tag is designed to display a short description of the page content. Search 

engines use it as a description of page content in search results. The content of the Description meta 

tag does not affect the ranking of the page, but properly composed, this tag can increase the number 

of clicks on the link from the search results. 

 

 

 

 

 

 

https://moonrisecrystals.com/stones/zoisite/
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H-1 headers 

Internal optimization analysis 

 

On the pages there are several elements in the tag h1 

For example: 

https://moonrisecrystals.com/product/amazonite-peru/ 

https://moonrisecrystals.com/yellow-opal-meaning/ 

https://moonrisecrystals.com/product/amber-colombia/ 

https://moonrisecrystals.com/larvikite-meaning/ 

https://moonrisecrystals.com/product/ametrine/ 

https://moonrisecrystals.com/product/almandine-garnet/ 

https://moonrisecrystals.com/product/amethyst/ 

https://moonrisecrystals.com/product/red-tigers-eye/ 

https://moonrisecrystals.com/amethyst-meaning/ 

https://moonrisecrystals.com/product/amethyst-rough/ 

https://moonrisecrystals.com/product/silver-sheen-obsidian/  

Full list in the accompanying file "Several h-1 on page" 

 

On site pages, the h-1 header is the same across multiple pages 

For example: 

https://moonrisecrystals.com/stones/agate/ 

https://moonrisecrystals.com/category/agate/ 

 

https://moonrisecrystals.com/stones/coral/agatized-coral/ 

https://moonrisecrystals.com/category/coral/agatized-coral/ 

 

https://moonrisecrystals.com/stones/garnet/almandine-garnet/ 

https://moonrisecrystals.com/category/garnet/almandine-garnet/ 

 

https://moonrisecrystals.com/category/amazonite/ 

https://moonrisecrystals.com/stones/amazonite/ 

 

https://moonrisecrystals.com/category/amber/ 

https://moonrisecrystals.com/stones/amber/ 

Full list in the accompanying file "h1 duplicate" 
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1. Heading h-1 should be one on the page 

2. The length should not be more than 70 characters 

3. Should be unique for each page 

4. Should not duplicate title 

 

Headings carry more weight to search engines than all other text on the page. Particular attention 

should be paid to the header h-1. This heading should be on every page and only one. Headings must 

be unique for each page. Avoid duplication of headers on multiple pages and don't place them in the 

page template 
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Duplicate h-1 in title tag 

Internal optimization analysis 

 

<title> of the site pages duplicates, the h1 header 

For example: 

https://moonrisecrystals.com/carbon-footprint-sustainability/ 

https://moonrisecrystals.com/ethical-crystals/ 

https://moonrisecrystals.com/product/gift-certificate/ 

https://moonrisecrystals.com/privacy-policy/ 

https://moonrisecrystals.com/terms-of-service/ 

https://moonrisecrystals.com/shipping-delivery/ 

https://moonrisecrystals.com/learn-about-crystals/ 

https://moonrisecrystals.com/about/ 

https://moonrisecrystals.com/shop/  

Full list in the accompanying file "Title duplicates h-1" 

 

 

1. Make h-1 different from the title tag 

 

The title tag describes the content of the entire page, and the h1 tag only describes the title of the 

text. In addition, the title tag has a limited number of characters, so it must be short and contain the 

keywords that the page is being promoted by. 
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Framing identical elements with heading tags h1, h2, h3, h4 

Internal optimization analysis 

 

On the site, in the h4 tags, there are headings for menu items or technical elements that are the same 

on all pages 

 

 

1. Remove the headings h4, etc. from through elements 

 

Using headings (h1, h2, h3, h4) on the page, you can highlight keywords for search engines. But the 

number of these headers must be monitored. Recommended number of headings: h1 = 1; h2 = 3; h3 = 

5; h4 = 7 (for text of 5000 characters). The less text on the page, the fewer headings should be. 
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Broken links 

Internal optimization analysis 

 

The site has links that point to non-existent or deleted pages 

For example: 

https://moonrisecrystals.com/ethics/supports-charity 

https://moonrisecrystals.com/stones/metamorphic/ 

https://moonrisecrystals.com/stones/metamorphic/ 

https://moonrisecrystals.com/stones/metamorphic/ 

https://moonrisecrystals.com/agate-history/ 

https://moonrisecrystals.com/stones/cyclosilicate/ 

https://moonrisecrystals.com/stones/tigerseye/ 

https://moonrisecrystals.com/product/gift-certificate/void(0 

https://moonrisecrystals.com/stones/feldspar/  

Full list in the accompanying file "Broken links" 

 

1. Remove or edit broken links 

 

Broken links - links that lead to non-existent or deleted pages. Broken links impair navigation and 

make it difficult for search engine robots to index your site. It is recommended to timely remove or 

edit any broken links 
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Alt attribute for images  

Internal optimization analysis 

 

On the site, the Alt attribute with keywords for images is used incorrectly, for some images it is not 

used, for some it is filled without keywords 

Duplicate product name: 

 

 

Alt attribute is empty 

 

 

1. For all images on the site, add an ALT attribute with the keyword 

 

The Alt attribute is used to describe images that are located on the site. Keywords must be specified 

in the Alt attribute. This helps the search engine to quickly and more accurately determine what is 

displayed on it. In addition, it will improve the position of the site in the search engine results. 
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Internal optimization. Conclusion 

Internal optimization analysis 

 

After the audit, we can conclude that the site contains almost all the basic errors in internal 

optimization, while the texts are published irregularly, that is, the site content is not updated and 

there is no need for search engines to constantly visit the site and crawl pages   

 

As a rule, if a site is not updated, and it is not optimized, then it is underestimated in the search 

results. In addition, it becomes uninteresting to the permanent target audience without updating the 

content. 

 

To correct the situation, you need to: 

1. Correct technical errors according to the audit recommendations above 

2. Remove all unnecessary category pages 

3. Collect a semantic core for writing texts for category pages and articles 

4. Write introductory SEO text for all category pages 

5. Publish articles regularly (not just once, but constantly), this is not about updating content, 

but about publishing new content 

This way you can drive traffic to both article pages and category landing pages  

 

 

 

 

 

 



 

 

 

 

 

External optimization analysis 
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Snippets. Google 

External optimization analysis 

 

The Google search engine generates a snippet incorrectly 

 

 

1. After optimization of tags, the situation will change for the better. 

 

A snippet is a piece of text that a search engine generates for each page displayed on a search results 

page. If the title and description meta tags do not match the content of the page, the snippet will be 

generated by the search engine at its discretion. Search engines do not always generate snippets 

correctly. It is recommended to fill the title and description meta tags with information that matches 

the content of the page and use keywords. 

The CTR of the page will depend on how correctly the snippets in the search results are composed. 
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Mentioning the site in blogs 

External optimization analysis 

 

To achieve the goals through this advertising channel, it is recommended to increase the number of 

backlinks from blogs and forums 

 

REQUIREMENTS: 

1. Site age from 1.5 years 

2. High traffic 

3. There should not be many times more outbound links than incoming links. 

4. Similar site topics 

5. Use dofollow links  

 

Blogs and forums have always been platforms that were in great demand among Internet users. Often 

they are divided by interests and other components, they are excellent places to promote the site and 

disseminate information among Internet users. The more the number of mentions of your site 

appears on these sites, the more people will go to your site. Importantly, such mentions of the site 

should be as natural as possible and not resemble advertising messages. 
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Links to the site from trust sites of similar subjects 

External optimization analysis 

 

It is necessary to add positive information in the form of articles, reviews, comments or posts on trust 

resources 

 

REQUIREMENTS: 

1. Site age from 1.5 years 

2. High traffic 

3. There should not be many times more outbound links than incoming links. 

4. Similar site topics 

5. Use dofollow links 

 

Blogs and forums have always been sites that are in great demand among Internet users. Therefore, 

the more mentions of your site appear on these sites, the more people will go to your site to make 

sure that it really is as good as they say about it 
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Distribution of external links 

External optimization analysis 

 

Almost all links lead to article pages and the home page 

For example:  

 

 

1. Distribute external links evenly across all landing pages 

2. Increase external link mass on pages of product categories and product cards 
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Site link profile  

External optimization analysis 

 

In general, the domain rating is not bad, but if you look at the links, less than 50% of the links are not 

dofollow 

If you look at the number of links in ahrefs and Google Search Console, the information is true  
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Final recommendations for increasing your link mass: 

1. Do not touch the current link mass  

2. Smoothly increase the link mass to site pages 

 Approximate recommended dynamics of link mass increase: 

 First month + 25-30 external links 

 Second month + 50+60 external links 

 Third month + 75-90 external links 

 Next + 20-25 links to the previous month 

 Monitor reactions in Google Search Console to avoid warnings from search engines 

3. External links lead to all pages of the site selected for promotion, and not to the same ones 

4. Use keywords in anchors leading to the page: 

 Use both exact occurrences and diluted keyword combinations 

5. General requirements for donors:  

 Site age from 1.5 years 

 High traffic 

 There should not be many times more outbound links than incoming links. 

 Similar site topics 

 Use dofollow links 

 



 

 

 

 

 

Semantic core analysis 
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Semantic core (list of search queries) 

Semantic core analysis 

 

The provided semantic core uses queries only for article pages. Used one request per page that 

matches the title of the article. 

The semantic core is not collected for category pages and product pages 

GREENLANDITE MEANING 

AMBER MEANING 

FIRE AGATE MEANING 

GOLDEN HEALER QUARTZ MEANING 

CLEAR CALCITE MEANING 

VARISCITE MEANING 

BRANDBERG AMETHYST MEANING 

BLUE QUARTZ MEANING 

ZOISITE MEANING 

YELLOW SAPPHIRE MEANING 

YELLOW OPAL MEANING 

YELLOW FLUORITE MEANING 

YELLOW JASPER MEANING 

YELLOW AVENTURINE MEANING 

Etc. 

 

1. Collect an extended semantic core 

2. Collect search query frequency 

3. Distribute queries across landing pages 

4. Search queries should not be duplicated on different pages 

5. Separately collect commercial requests for products and product categories 

6. Separately collect information requests for writing articles 

7. Use no more than 8-10 queries per landing page 

8. Based on the semantic core, compose texts, headings, meta tags, etc. 
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The current visibility of the site in the Google search engine 

for promoted queries 

Semantic core analysis 

 

Current visibility of the site by the semantic core received from the client 

Region: USA 

Parsing depth: 100 

For example: 

Search query 
Positions in search 

engine results 

greenlandite meaning 18 

amber meaning 37 

fire agate meaning 3 

golden healer quartz meaning 64 

clear calcite meaning 2 

variscite meaning 2 

brandberg amethyst meaning 2 

blue quartz meaning 3 

zoisite meaning 2 

yellow sapphire meaning 18 

yellow opal meaning 2 

yellow fluorite meaning 3 

yellow jasper meaning 6 

yellow aventurine meaning 3 

Full list in the accompanying file « The current visibility of the site in the Google search 

engine» 

 

1. Fix bugs on audit above 

2. Use recommendations in the audit to improve the position of the site in the search engine 

results 
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The current visibility of the site in the Bing search engine for 

promoted queries 

Semantic core analysis 

 

Current visibility of the site by the semantic core received from the client 

Region: USA 

Parsing depth: 100 

For example: 

Search query 
Positions in search 

engine results 

greenlandite meaning 1 

amber meaning -- 

fire agate meaning 16 

golden healer quartz meaning 19 

clear calcite meaning 2 

variscite meaning 3 

brandberg amethyst meaning 5 

blue quartz meaning 3 

zoisite meaning 5 

yellow sapphire meaning 8 

yellow opal meaning 1 

yellow fluorite meaning 2 

yellow jasper meaning 13 

yellow aventurine meaning 4 

Full list in the accompanying file « The current visibility of the site in the Bing search engine» 

 

1. Fix bugs on audit above 

2. Use recommendations in the audit to improve the position of the site in the search engine 

results 

 

 

 

 



 

 

 Thank you for using  

our services 

 

 

If you have any questions about the audit, we will be happy to 

give detailed answers to each of them. 

 

 

 

 

https://om-audit.com/ 

E-mail: partners@om-audit.com 

What’s App: +380506373286 

 

 

 

 

 

 


